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Call Sign Channel Numbers Community of License
City State County ZIP Code
KTVX 4 (analog)
40 (digital) SALT LAKE CITY uT SALT LAKE 84104

Licensee Name

NEWPORT TELEVISION LLC

Network Affiliation Nielsen DMA Licensee World Wide Web Home Page Address (if applie)

Network .

ABC Salt Lake City wwywy.abc4.com

Facility ID Previous Call Sign (if applicable) License Renewal Expiration Date

68889 10/01/2014

Analog Core Programming

2. State the average number of hours of Core Progragiper week broadcast by the station. See 47 C§7R671(c). 3 hours
3. (a) Does the Licensee provide information identifyiregle Core Program aired on its station, includingnaication of the target child audience, to putdiss of program guides as required by 47 C.F.R.683 Y

(b)  Identify publishers who were sent information ia)3(

TRIBUNE MEDIA SERVICES, COMCAST CABLE TV, SALT LAKE TRIBUNE, DESERET NEWS, VVI, FYI TELEVISION AND TV GUIDE
4. Complete the following for each program that yaediduring the past three months that meets theititefi of Core Programming. Complete chart belomwéach Core Program.
[There are no analog core program reports.]
Non-Core Educational and Informational Programming
5. Complete the following for each program that yaediduring the past three months that is spedificisigned to meet the educational and informatioeeds of children ages 16 and under, but doeseet one or more elements of the definition afed@rogramming. See 47 C.F.R.
§73.671. Complete chart below for each additionahseducational and informational program.
[There are no analog non-core program reports.]
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Sponsored Core Programming

6. List Core Programs, if any, aired by other anakagjans that are sponsored by the Licensee andrtiet the criteria set forth in 47 C.F.R. §73.6&%0 indicate whether the amount of total Core Paogming broadcast by another station increased.

[There are no analog sponsored core program broadcast reports.]

[There are no analog sponsored core program detail reports.]

Digital Core Programming

7. (a) State the average number of hours of Core Prograghper week broadcast by the station on its maignam stream.

3 hours
(b) Did the Licensee broadcast on its main digital pragstream the same Children's Core Programmingd®d on its analog channel? Y
(c) If Yesto 7(b), the Licensee certifies that theresgntations and children's program informatiorvipled with respect to its analog channel apply #gueéth respect to its main digital program stream Y
If No to 7(c), submit as an Exhibit a StatemenErplanation.
8. (a) State the average number of hours per week obfreethe-air digital video programming broadcastly station on other than its main program stream. 168 hours
(b) State the average number of hours per week of Ramgramming broadcast by the station on other ilsamain program stream. See 47 C.F.R. §73.671. 3 hours
9. (a) Does the Licensee provide information identifyiragle Core Program aired on its station, includingnditation of the target child audience, to puldiss of program guides as required by 47 C.F.R658? Y
(b) Identify publishers who were sent information i@ (
TRIBUNE MEDIA SERVICES, COMCAST CABLE TV, SALT LAKE TRIBUNE, DESERET NEWS, VVI, FYI TELEVISION AND TV GUIDE
10. Complete the following for each program that yaediduring the past three months that meets theititef of Core Programming. Complete chart belovéach Core Program.
Title of Digital Core Program #1 Origination
The Emperor's New School NETWORK
Regular Schedule Total Times Aired at Regularly Scheduled Time NumtfePre-emptions
Saturdays/7-7:30 AM MT (through Saturday, August 27 , 2011) 9
Length of Program Age of Target Audience E/l Symbol Used As Required
From To
30 minutes 8 years 11 years Y

Describe the educational and informational objectif’the program and how it meets the definitio€ofe Programming

Kuzco, a youth who is heir to the throne of a mythi cal Andean country, must graduate from Kuzco Academ y before he can become Emperor of his land.
He lives with a peasant foster family and faces the intellectual, physical and social challenges that all teens face, while also preparing to rule
justly and well. Sometimes Kuzco wonders whether be ing Emperor for the rest of his days will be a plea sure or a trap. Kuzco thwarts attempts by the
nefarious Yzma and her henchman, Kronk, to stop him from doing well in school. If Kuzco were to fail a t his class work, Yzma would become Empress.
Kuzco struggles to complete his assignments and sta y on track. Only if he remains steadfast, studies h ard, learns from his mistakes, and can relate

to citizens at all levels of society, will he ascen d the throne. His best friend Malina, an excellent student, attempts to help Kuzco stay out of
trouble and achieve his goals. Series episodes expl ore issues such as coping with peer pressure, respe cting authority, taking responsibility,

adhering to family and school rules, accepting diff erences, building self-esteem and trust.
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Title of Digital Core Program #2

The Replacements

Regular Schedule

Saturdays/7:30-8:00 AM MT (through Saturday, August

Length of Program

30 minutes

Total Times Aired at Regularly Scheduled Time

27, 2011) 9

From

8 years

Describe the educational and informational objectif’the program and how it meets the definitio€ofe Programming

Riley and Todd, siblings who were raised in an orph
for Fleemco, an agency that will provide "Replaceme
in the $1.98 fee in hopes of obtaining parents to r
Agent K. Dick is a former daredevil stuntman and Ag
intentions are good. Agent K's highly intelligent a
family and adjust to a new school are both touching
adult whom they dislike, who is overly strict, or w
community figures never prove to be as exciting or
and Todd learn that they need adult leadership, dis
Replacement and reinstate the original adult. Stori
fairness, building self-esteem, and trust.

Title of Digital Core Program #3

That's So Raven

Regular Schedule

Saturdays/8:00-8:30 AM MT (through Saturday, August

Length of Program

30 minutes

anage after the death of their parents, long to be

nt" parents or adults to substitute for certain ind
eplace their lost ones. They acquire an unorthodox
ent K is a British super-spy. Neither seems to know
utomobile, C.A.R., her former spy partner, also joi
and comedic. Riley and Todd discover that they can
ho is merely uninteresting. The temporary Replaceme
fun as the siblings had hoped, and are often immatu
cipline, role models, order and structure. By the e

es revolve around issues such as cooperating with h

Total Times Aired at Regularly Scheduled Time

27,2011) 9

From

10 years

Describe the educational and informational objectif’the program and how it meets the definitioCofe Programming

Raven Baxter, who has inherited her grandmother's g
she is a freak because of her clairvoyant abilities

that most siblings experience. Raven and Cory's mot
diverse San Francisco public high school. She is re
Eddie, are fiercely committed to environmental issu
episodes revolve around her internship with an ecce
premonitions often prompt her to intervene before t
occur, bringing embarrassment or sadness. She learn
this series explore, among which are sibling rivalr
lying or cheating.

Title of Digital Core Program #4

That's So Raven

ift of clairvoyance, is a normal, happy young woman
. She has a ten-year old brother, Cory. They are ty
her is in law school, and their father owns a small
sponsible for the after-school safety and activitie

es and sports, respectively. Raven dreams of a care
ntric fashion designer. Raven's parents and close f
rouble occurs. Sometimes her interventions backfire
s valuable lessons from her transgressions. "Vision
y, popularity, loyalty, self-acceptance, jealousy,

http://licensing.fcc.gov/KidVid/public/filing/form38.face
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Origination
NETWORK

NumtfePre-emptions

Age of Target Audience

E/I Symbol Used As Required
To

12 years Y

adopted. They find a comic book advertisement
ividuals. Brother and sister decide to send

pair of Replacement parents, Dick Daring and
much about parenting, although their

ns the household. Their attempts to forge a

call Fleemco to request replacement of any

nts for teachers, neighbors or other

re and obnoxious. As things go awry, Riley

nd of each story they are eager to return the
ousehold/family rules, taking responsibility,

Origination
NETWORK

NumifePre-emptions

Age of Target Audience

E/I Symbol Used As Required
To

13 years Y

. Nonetheless, Raven sometimes worries that
pical siblings, with the tension and rivalry
restaurant. Raven attends an ethnically

s of Cory. Her closest friends, Chelsea and
er in fashion design, and the new season's
riends know about her "visions". These

, and at other times the foreseen events

s" set up issues that the Core episodes of
dealing with authority, and consequences of

Origination

NETWORK

10/6/201:



FCC Form 39¢{— Children's Television Programming Ref

Regular Schedule

Saturdays/8:30-9:00 AM MT (through Saturday, August

Length of Program

30 minutes

Page4 of 15

Total Times Aired at Regularly Scheduled Time NumtfePre-emptions

27, 2011) 9
Age of T t Audi
ge of Target Audience E/I Symbol Used As Required
From To
10 years 13 years Y

Describe the educational and informational objectif’the program and how it meets the definitio€ofe Programming

Raven Baxter, who has inherited her grandmother's g
she is a freak because of her clairvoyant abilities

that most siblings experience. Raven and Cory's mot
diverse San Francisco public high school. She is re
Eddie, are fiercely committed to environmental issu
episodes revolve around her internship with an ecce
premonitions often prompt her to intervene before t
occur, bringing embarrassment or sadness. She learn
this series explore, among which are sibling rivalr
lying or cheating.

Title of Digital Core Program #5
Hannah Montana

Regular Schedule

Saturdays/9-9:30 AM MT (through Saturday, August 27

Length of Program

30 minutes

ift of clairvoyance, is a normal, happy young woman
. She has a ten-year old brother, Cory. They are ty
her is in law school, and their father owns a small
sponsible for the after-school safety and activitie

es and sports, respectively. Raven dreams of a care
ntric fashion designer. Raven's parents and close f
rouble occurs. Sometimes her interventions backfire
s valuable lessons from her transgressions. "Vision
y, popularity, loyalty, self-acceptance, jealousy,

, 2011)

10 years

Describe the educational and informational objecti’the program and how it meets the definitioCofe Programming

Thirteen-year-old Miley Stewart, recently moved fro
with her older brother Jackson, but by night she is
and Lilly, and her bodyguard know about Miley's car
treat her very differently if they knew of her stag
Miley's mother died three years before the story be
very much. One of the songs that she writes and per
dedicated student. At school, her enemies are Amber
their friend. Miley has ordinary teenage insecuriti
glamorous clothes. This is in no small part due to
sibling rivalry do occur, especially when Jackson f
as peer pressure, integrity, family rules, jealousy

Title of Digital Core Program #6
The Suite Life of Zack and Cody

Regular Schedule

Saturdays/9:30-10:00 AM MT (through Saturday, Augus

Length of Program

m Tennessee to Malibu, CA, leads a double life. By

Total Times Aired at Regularly Scheduled Time

9

emerging pop star "Hannah Montana". Except for her

eer as a singer, and she strives to maintain privac
e identity. Miley wears blonde wigs while performin
gins, so her dad is now a single parent. He has jus
forms is about the pain of growing up without her m
and Ashley, two girls who constantly bully Miley.
es, but remains true to herself, despite the allure
the solid values that her father, Miley's manager (
eels that his talented sister is getting all the at

, friendship, loyalty, and issues related to bereav

t27, 2011)

http://licensing.fcc.gov/KidVid/public/filing/form38.face

. Nonetheless, Raven sometimes worries that
pical siblings, with the tension and rivalry
restaurant. Raven attends an ethnically

s of Cory. Her closest friends, Chelsea and
er in fashion design, and the new season's
riends know about her "visions". These

, and at other times the foreseen events

s" set up issues that the Core episodes of
dealing with authority, and consequences of

Origination
NETWORK

NumifePre-emptions

Age of Target Audience .
E/I Symbol Used As Required

From To

13 years Y

day she attends public high school, along
family, only her two best friends, Oliver

y, fearing that her new classmates would

g, and manages to escape being recognized.
t begun dating again. Miley misses her mother
other. Unlike her brother, Miley is a

Oliver and Lilly are fiercely protective of

of concert life, the limos, parties, and

Billy Rae Cyrus), has imparted. Tension and
tention. Stories examine social issues such
ement.

Origination
NETWORK

Total Times Aired at Regularly Scheduled Time NumtfePre-emptions

9

Age of Target Audience E/I Symbol Used As Required
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From
30 minutes 11 years
Describe the educational and informational objectif’the program and how it meets the definitio€ofe Programming
Those episodes of "The Suite Life of Zack and Cody" that air on ABC as Core Programming deliver life |
"tween" audience. Stories take place in a luxury ho tel in Boston, where twelve-year-old identical twin
a lounge singer for the Tipton Hotel. The boys atte nd a local public middle school. One of the twins i
while the other, athletic and extroverted, barely s crapes by in school, due to lack of effort. He ofte
authorities, caregivers, and their mother. The boy' s mother dates and would like to remarry. Their fat
the road much of the year, but stays in touch with his sons. This sets up occasional parental conflict
stories involve two teenage girls: heiress London T ipton, whose father owns the hotel, and Maddie, a g
bar. Unlike London, Maddie attends a parochial girl s' school and comes from a working class Boston fam
conflicts with parents, divorce, household and hote I rules, family budget limitations, responsibility,
Title of Digital Core Program #7
JACK HANNA'S WILD COUNTDOWN
Regular Schedule Total Times Aired at Regularly Scheduled Time
SATURDAYS/7:00-7:30AM 4
Length of Program

From
30 minutes 13 years
Describe the educational and informational objectif’the program and how it meets the definitioCofe Programming
Wildlife expert and animal ambassador, Jack Hanna, brings the viewer face-to face with the best of the
will engage viewers 13-16, as well as the whole fam ily, Jack highlights his favorite animals and adven
countdown style, Jack offers up a different 'top te n' each week in a variety of categories. What are t
insects, biggest eaters, smartest birds...Jack will answer all of these questions and more. As Jack re
insights and interesting facts about the animals al lowing viewers of all ages the opportunity to be en
fascinating animal kingdom in Jack Hannas Wild Coun tdown.
Title of Digital Core Program #8
OCEAN MYSTERIES W/JEFF CORWIN
Regular Schedule Total Times Aired at Regularly Scheduled Time
SATURDAYS/7:30-8:00 AM 4
Length of Program

From
30 minutes 13 years

Describe the educational and informational objectif’the program and how it meets the definitio€ofe Programming

The half hour weekly series, Ocean Mysteries, offer
creatures, comparisons to popular land animals, and
to 16 and beyond -by showing how animals share the
animals to unexpected conflicts in the ‘family dyna
the fascinating life teeming in our oceans.

s a fresh approach to the quest for aquatic underst
analogies to human experience. Hosted by Jeff Corw
same behaviors, challenges and triumphs that humans

mics' of the mingling species, viewers will get to

http://licensing.fcc.gov/KidVid/public/filing/form38.face
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To

13 years Y

essons tailored for the older child and

s Zack and Cody live with their divorced mom,
s polite and shy and excels in academics,

n instigates wacky plans for outwitting hotel
her is a professional rock musician who is on
s about discipline and expectations. Parallel
irl who works after school at the hotel snack
ily. Series episodes explore sibling rivalry,
self-esteem, and peer pressure.

Origination
SYNDICATED

Number of Pre-emptions

Age of Target Audience .
E/I Symbol Used As Required

To

16 years Y

beasts. In this weekly half-hour series that
tures from around the world. Presented in
he top ten fastest animals in Africa, tallest
veals the categories, he gives further
tertained as well as learn more about the

Origination
SYNDICATED

Number of Pre-emptions

Age of Target Audience .
E/I Symbol Used As Required

To

16 years Y

anding by blending stories of fascinating sea
in, Ocean Mysteries is produced for ages 13
do. From exciting rescues of abandoned
know and care about these heroes, and all of

10/6/201:
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Title of Digital Core Program #9
BORN TO EXPLORE
Regular Schedule
SATURDAYS/8:00-8:30AM

Length of Program

30 minutes

Total Times Aired at Regularly Scheduled Time

4

From

13 years

Describe the educational and informational objectif’the program and how it meets the definitio€ofe Programming

Developed and produced for 13 to 16 year olds, the
Club history, Richard Wiese, takes viewers on a glo
whole family. In this weekly half-hour series, Rich
takes the role of the ultimate Social Studies teach
our cultures. Whether he climbs Mount Kilimanjaro,
viewers will travels the world without leaving thei

Title of Digital Core Program #10
CULTURE CLICK

Regular Schedule
SATURDAYS/8:30-9:00 AM

Length of Program

30 minutes

world's cultures and its geographical wonders come
betrotting adventure. While developed for 13 to16 y
ard uncovers amazing facts of nature and manmade tr
er to a new level, brining the viewing audience to
explores why people live a the base of an active vo

r homes.

Total Times Aired at Regularly Scheduled Time

4

Describe the educational and informational objectif’the program and how it meets the definitioCofe Programming

Culture Click is a weekly half-hour series that exp
Developed and produced for viewers aged 13 to 16, h
on search engines that week. These topics will serv
week Nzinga will analyze and answer the questions t
content. Experts in pop culture will join her to ad

work of aha moments to share with their friends and
viewers will learn when they experience Culture Cli

Title of Digital Core Program #11
EVERYDAY HEALTH
Regular Schedule
SATURDAYS/9:00-9:30 AM

Length of Program

30 minutes

From
13 years
lores the genesis of and reasons behind cultural ev
ost Nzinga Blake opens each episode from her virtua
e as a jumping-off point for a deep dive into the ¢
hat shape our society using the power and speed of
d insight and historical perspective. And most impo
family. Six degrees of separation takes on a whole
ck.
Total Times Aired at Regularly Scheduled Time
4
From
13 years

Describe the educational and informational objectif’the program and how it meets the definitio€ofe Programming

http://licensing.fcc.gov/KidVid/public/filing/form38.face
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Origination
SYNDICATED

Number of Pre-emptions

Age of Target Audience ;
E/I Symbol Used As Required
To

16 years Y

alive as the youngest president in Explorers
ear olds, Born to Explore is engaging for the
easures. In Born to Explore, Richard Wiese

the places and people of our world who form
Icano, or travels down the Nile River,

Origination
SYNDICATED

Number of Pre-emptions

Age of Target Audience .
E/I Symbol Used As Required
To

16 years Y

ents that permeate our everyday lives.

| reality set with a list of what's trending

ulture viewers 13 t016 will embrace. Each

the internet and user-generated questions and
rtantly, viewers will come away with a weeks
new meaning, and there's no limit to what

Origination
SYNDICATED

Number of Pre-emptions

Age of Target Audience ;
E/I Symbol Used As Required
To

16 years Y
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In this weekly half-hour series developed and produ
pay it forward to promote health and wellness. The
are making big changes in peoples lives, one small
obesity, raise self-esteem, establish physical fith
confront challenges by taking control, Everyday Hea
are paying it forward, with good will and new ideas

Title of Digital Core Program #12
FOOD FOR THOUGHT W/CLAIRE THOMAS
Regular Schedule

SATURDAYS/9:30-10:00 AM

Length of Program

30 minutes

ced to educate and inform viewers ages 13 to 16, ou
remarkable people that viewers meet are referred to
step at a time. Everyday Health is a series that un
ess habits and prevent negative health choices. An
Ith, through captivating storytelling, reports on a

that will inspire other teens to take action.

Total Times Aired at Regularly Scheduled Time

4

From

13 years

Describe the educational and informational objectif’the program and how it meets the definitioCofe Programming

Young, enthusiastic and passionate about food, Clai
culinary creations in Food for Thought. Each weekly
tool for exploring new places, meeting new people a
viewers by showing her passion for her family, life
place at any time - sometimes from family, sometime
location, she's always in search of new tastes and
teach the audience how to prepare the inspired dish

Title of Digital Core Program #13
BETA RECORDS
Regular Schedule

SATURDAYS/7:00-7:30AM (KTVX-DT2 COOL TV)

Length of Program

30 minutes

re Thomas is the 22 year old host who opens viewers
-half hour, produced for ages 13 to 16, informs and
nd learning about different cultures. Claire serves

, and healthy living by sharing stories in the kitc

s from friends, or even from bloggers needing her h
places to explore. Based on her unique perspective
while promoting a healthy attitude towards food an

Total Times Aired at Regularly Scheduled Time

13

From

13 years

Describe the educational and informational objectif’the program and how it meets the definitioCofe Programming

Each segment of this program will deliver an educat
of children 10 years and up. Attributes and advice
commitment and perseverance children can apply to t
through music education, practice and challenges th

Title of Digital Core Program #14
REAL LIFE
Regular Schedule

SATURDAYS/7:30-8:00AM (KTVX-DT2 COOL TV)

ional and informational message that supports curre
emphasized by the host and his or her guests instil
heir lives. This program will empower audiences of
em to never give up on perfecting their musical pas

Total Times Aired at Regularly Scheduled Time

13

http://licensing.fcc.gov/KidVid/public/filing/form38.face
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r hosts scan the country finding those who

as agents of change, special individuals who
iquely raises awareness to help fight
inspirational program about people who

mazing teens and other selfless Americans who

Origination
SYNDICATED

Number of Pre-emptions

Age of Target Audience .
E/I Symbol Used As Required

To

16 years Y

eyes to how everyday life can inspire
educates teens about the power of food as a
as a role model for 13 to 16 year old

hen. Creative inspiration can come from any
elp. No matter how exotic or local the
gathered throughout each episode, Claire will
d life.

Origination
SYNDICATED

Number of Pre-emptions

Age of Target Audience .
E/I Symbol Used As Required

To

16 years Y

nt social, intellectual and emotional aspects

| a grounded balance of priorities,

all ages to pursue their dreams to completion
sion into a career.

Origination

SYNDICATED

Number of Pre-emptions

10/6/201:
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Length of Program

30 minutes

From

13 years

Describe the educational and informational objectif’the program and how it meets the definitioCofe Programming

Real Life 101 presents real people pursuing real jo
important decisions about preparing for the future.
that can be used by the series young audience. A st
the implementation of the FCC processing guideline
currently being provided to schools and libraries a

bs and careers in an educational and informational
The careers and people featured are carefully sele
udy conducted by the Anneberg Public Policy Center
known ad the Three Hour Rule found that Real Life 1
cross the USA by one of the nations quality educati

Title of Digital Core Program #15
ULTIMATE CHOICE FAMILY
Regular Schedule
SATURDAYS/8:00-8:30AM (KTVX DT2-COOL TV) 13

Length of Program

From

30 minutes 13 years

Describe the educational and informational objectif’the program and how it meets the definitioCofe Programming

Eight young adults embark on an Ultimate Choice adv
a whole new world in UC Wild West. Home for this se
live cowboys. The cast is stretched to their physic
taken to the edge with other adventures off the ran
winter that helps Ultimate Choice soar to new heigh
people daily such as: the pressure to fit in, porno
perseverance, selfishness and deception in the medi

enture like none before as they surrender the dizzy
ason is an authentic working cattle ranch in the mo
al limits with cowboy challenges such as riding, ro
ch such as rock climbing, bicycle racing in the mou
ts. Along the way the UCW cast tackles incredibly g
graphy, drug abuse, eating disorders, date rape, vi
a.

Title of Digital Core Program #16
ULTIMATE CHOICE FAMILY
Regular Schedule
SATURDAYS/8:30-9:00 AM (KTVX DT2-COOL TV) 13

Length of Program

From

30 minutes 13 years

Describe the educational and informational objectif’the program and how it meets the definitio€ofe Programming

Eight young adults embark on an Ultimate Choice adv
a whole new world in UC Wild West. Home for this se
live cowboys. The cast is stretched to their physic
taken to the edge with other adventures off the ran

enture like none before as they surrender the dizzy
ason is an authentic working cattle ranch in the mo
al limits with cowboy challenges such as riding, ro
ch such as rock climbing, bicycle racing in the mou
winter that helps Ultimate Choice soar to new heigh ts. Along the way the UCW cast tackles incredibly g
people daily such as: the pressure to fit in, porno graphy, drug abuse, eating disorders, date rape, vi
perseverance, selfishness and deception in the medi a.

http://licensing.fcc.gov/KidVid/public/filing/form38.face
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Total Times Aired at Regularly Scheduled Time
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Age of Target Audience

E/I Symbol Used As Required
To

16 years Y

format designed to help its viewers make
cted in order to present vivid impressions

of the University of Pennsylvania concerning
01 was highly educational. The series in
onal distributors.

Origination
SYNDICATED

Number of Pre-emptions

Age of Target Audience

E/I Symbol Used As Required
To

16 years Y

ing pace of their regular lives and discover
untains of New Mexico, complete with real
ping, penning and mounted shooting, plus
ntains and a concluding event for the event
ripping issues that are in the face of young
olence, healthy and unhealthy relationships,

Origination
SYNDICATED

Number of Pre-emptions

Age of Target Audience

E/I Symbol Used As Required
To

16 years Y

ing pace of their regular lives and discover
untains of New Mexico, complete with real
ping, penning and mounted shooting, plus
ntains and a concluding event for the event
ripping issues that are in the face of young
olence, healthy and unhealthy relationships,
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Title of Digital Core Program #17 Origination
TEEN KIDS NEWS SYNDICATED
Regular Schedule Total Times Aired at Regularly Scheduled Time Number of Pre-emptions
SATURDAYS/9:00-9:30AM (KTVX DT2-COOL TV) 13
Length of Program Age of Target Audience .
E/I Symbol Used As Required
From To
30 minutes 13 years 16 years Y
Describe the educational and informational objecti’the program and how it meets the definitioCofe Programming
Teen Kids News is a national 30 minute weekly progr am that is informative, educational and entertainin g. The show has been on the air since 2003,
and given how many people watch it and love it, the show will be on forever. Teen Kids News TKN highli ghts positive stories about kids doing
amazing things and helping to make the world a bett er place. In addition, the TKN reporters on the sho w report on everything that is fun or
interesting or important about our world. These sto ries range from kids who fly planes to how the deal with bullying to the best way to throw a
baseball for power, to tips on getting into college to making friends to behind the scenes with entert ainers.
Title of Digital Core Program #18 Origination
TEEN KIDS NEWS SYNDICATED
Regular Schedule Total Times Aired at Regularly Scheduled Time Number of Pre-emptions
SATURDAYS/9:30-10:00AM (KTVX DT2-COOL TV) 13
Length of Program Age of Target Audience .
E/I Symbol Used As Required
From To
30 minutes 13 years 16 years Y
Describe the educational and informational objectif’the program and how it meets the definitio€ofe Programming
Teen Kids News is a national 30 minute weekly progr am that is informative, educational and entertainin g. The show has been on the air since 2003,
and given how many people watch it and love it, the show will be on forever. Teen Kids News TKN highli ghts positive stories about kids doing
amazing things and helping to make the world a bett er place. In addition, the TKN reporters on the sho w report on everything that is fun or
interesting or important about our world. These sto ries range from kids who fly planes to how the deal with bullying to the best way to throw a
baseball for power, to tips on getting into college to making friends to behind the scenes with entert ainers.
11. Does the Licensee certify that at least 50% ofdbee Programming counted toward meeting the additiprogramming guideline (applied to free videogsramming aired on other than the main progranastjelid not consist of program episodes that hahdy aired within the
previous seven days either on the station's maigram stream or on another of the station's frgiatliprogram streams? Y

If No, submit as an Exhibit a Statement of Explamasetting forth the number of repeats in excésherepeat limit and the times and dates theoelgis involved were aired.

Non-Core Educational and Informational Programming

12. Complete the following for each program that yaediduring the past three months that is spedyicisigned to meet the educational and informatioeeds of children ages 16 and under, but doesi@et one or more elements of the definition ofederogramming. See 47 C.F.R.
§73.671. Complete chart below for each additionahseducational and information program.

[There are no digital non-core program reports.]
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Sponsored Core Programming
13. List Core Programs, if any, aired by other statithv are sponsored by the Licensee and that imeetiteria set forth in 47 C.F.R. §73.671. Alsdigate whether the amount of total Core Programrhimgdcast by another station increased.
[There are no digital sponsored core program broadcast reports.]
[There are no digital sponsored core program detail reports.]
Other Matters
14. Complete the following for each analog and digitaigram that you plan to air for the next quartert meets the definition of Core Programming. Catepthart below for each Core Program, identifyimgther it is to be broadcast on the station'sognat digital channel or both channels.
Title of Planned Core Program #1 Origination
JACK HANNA'S WILD COUNTDOWN SYNDICATED
Regular Schedule Total Times to be Aired
SATURDAYS 7-730AM 13
Length of Program Age of Target Audience
From To
30 minutes
13 years 16 years
Describe the educational and informational objectif’the program and how it meets the definitio€ofe Programming
Wildlife expert and animal ambassador, Jack Hanna, brings the viewer face-to face with the best of the beasts. In this weekly half-hour series that
will engage viewers 13-16, as well as the whole fam ily, Jack highlights his favorite animals and adven tures from around the world. Presented in
countdown style, Jack offers up a different 'top te n' each week in a variety of categories. What are t he top ten fastest animals in Africa, tallest
insects, biggest eaters, smartest birds...Jack will answer all of these questions and more. As Jack re veals the categories, he gives further
insights and interesting facts about the animals al lowing viewers of all ages the opportunity to be en tertained as well as learn more about the
fascinating animal kingdom in Jack Hannas Wild Coun tdown.
Title of Planned Core Program #2 Origination
OCEAN MYSTERIES W/JEFF CORWIN SYNDICATED
Regular Schedule Total Times to be Aired
SATURDAYS 730-8AM 13
Length of Program Age of Target Audience
From To
30 minutes 13 years 16 years

Describe the educational and informational objectif’the program and how it meets the definitio€ofe Programming

The half hour weekly series, Ocean Mysteries, offer

s a fresh approach to the quest for aquatic underst
analogies to human experience. Hosted by Jeff Corw
same behaviors, challenges and triumphs that humans

mics' of the mingling species, viewers will get to

anding by blending stories of fascinating sea
in, Ocean Mysteries is produced for ages 13
do. From exciting rescues of abandoned
know and care about these heroes, and all of

creatures, comparisons to popular land animals, and
to 16 and beyond -by showing how animals share the
animals to unexpected conflicts in the ‘family dyna
the fascinating life teeming in our oceans.
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Title of Planned Core Program #3 Origination

BORN TO EXPLORE SYNDICATED
Regular Schedule Total Times to be Aired
SATURDAYS 8-830AM 13

Length of Program

30 minutes

Describe the educational and informational objecti’the program and how it meets the definitioCofe Programming

Developed and produced for 13 to 16 year olds, the world's cultures and its geographical wonders come

Club history, Richard Wiese, takes viewers on a glo betrotting adventure. While developed for 13 to16 y

whole family. In this weekly half-hour series, Rich ard uncovers amazing facts of nature and manmade tr

takes the role of the ultimate Social Studies teach er to a new level, brining the viewing audience to

our cultures. Whether he climbs Mount Kilimanjaro, explores why people live a the base of an active vo

viewers will travels the world without leaving thei r homes.

Title of Planned Core Program #4 Origination
CULTURE CLICK SYNDICATED
Regular Schedule Total Times to be Aired
SATURDAYS 830-9AM 13

Length of Program

30 minutes

Describe the educational and informational objectif’the program and how it meets the definitio€ofe Programming

Culture Click is a weekly half-hour series that exp lores the genesis of and reasons behind cultural ev

Developed and produced for viewers aged 13 to 16, h ost Nzinga Blake opens each episode from her virtua

on search engines that week. These topics will serv e as a jumping-off point for a deep dive into the ¢

week Nzinga will analyze and answer the questions t hat shape our society using the power and speed of

content. Experts in pop culture will join her to ad d insight and historical perspective. And most impo

work of aha moments to share with their friends and family. Six degrees of separation takes on a whole

viewers will learn when they experience Culture Cli ck.

Title of Planned Core Program #5 Origination
EVERDAY HEALTH SYNDICATED
Regular Schedule Total Times to be Aired
SATURDAYS 9-930AM 13

Length of Program

30 minutes

Describe the educational and informational objecti’the program and how it meets the definitioCofe Programming
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Age of Target Audience

To

16 years

alive as the youngest president in Explorers
ear olds, Born to Explore is engaging for the
easures. In Born to Explore, Richard Wiese

the places and people of our world who form
Icano, or travels down the Nile River,

From

13 years

Age of Target Audience

To

16 years

ents that permeate our everyday lives.

| reality set with a list of what's trending

ulture viewers 13 to16 will embrace. Each

the internet and user-generated questions and
rtantly, viewers will come away with a weeks
new meaning, and there's no limit to what

From

13 years

Age of Target Audience

To

16 years
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In this weekly half-hour series developed and produ
pay it forward to promote health and wellness. The
are making big changes in peoples lives, one small
obesity, raise self-esteem, establish physical fitn
confront challenges by taking control, Everyday Hea
are paying it forward, with good will and new ideas

Title of Planned Core Program #6
FOOD FOR THOUGHT W/CLAIRE THOMAS
Regular Schedule

SATURDAYS 930-10AM

Length of Program

30 minutes

ced to educate and inform viewers ages 13 to 16, ou
remarkable people that viewers meet are referred to
step at a time. Everyday Health is a series that un
ess habits and prevent negative health choices. An
Ith, through captivating storytelling, reports on a

that will inspire other teens to take action.

Describe the educational and informational objecti’the program and how it meets the definitioCofe Programming

Young, enthusiastic and passionate about food, Clai
culinary creations in Food for Thought. Each weekly
tool for exploring new places, meeting new people a
viewers by showing her passion for her family, life
place at any time - sometimes from family, sometime
location, she's always in search of new tastes and
teach the audience how to prepare the inspired dish

Title of Planned Core Program #7
BETA RECORDS
Regular Schedule

SATURDAYS 7-730AM (KTVX DT2-COOL TV)

Length of Program

30 minutes

re Thomas is the 22 year old host who opens viewers
-half hour, produced for ages 13 to 16, informs and
nd learning about different cultures. Claire serves

, and healthy living by sharing stories in the kitc

s from friends, or even from bloggers needing her h
places to explore. Based on her unique perspective
while promoting a healthy attitude towards food an

Describe the educational and informational objectif’the program and how it meets the definitio€ofe Programming

Each segment of this program will deliver an educat
of children 10 years and up. Attributes and advice
commitment and perseverance children can apply to t
through music education, practice and challenges th

Title of Planned Core Program #8
REAL LIFE 101
Regular Schedule

SATURDAYS 730-8AM (KTVX DT2-COOL TV)

Length of Program

ional and informational message that supports curre
emphasized by the host and his or her guests instil
heir lives. This program will empower audiences of
em to never give up on perfecting their musical pas
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r hosts scan the country finding those who

as agents of change, special individuals who
iquely raises awareness to help fight
inspirational program about people who

mazing teens and other selfless Americans who

Origination
SYNDICATED
Total Times to be Aired

13

Age of Target Audience

From To

13 years 16 years

eyes to how everyday life can inspire
educates teens about the power of food as a
as a role model for 13 to 16 year old

hen. Creative inspiration can come from any
elp. No matter how exotic or local the
gathered throughout each episode, Claire will
d life.

Origination
SYNDICATED
Total Times to be Aired

13

Age of Target Audience

From To

13 years 16 years

nt social, intellectual and emotional aspects

| a grounded balance of priorities,

all ages to pursue their dreams to completion
sion into a career.

Origination
SYNDICATED
Total Times to be Aired

13

Age of Target Audience
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30 minutes

Describe the educational and informational objectif’the program and how it meets the definitio€ofe Programming

Real Life 101 presents real people pursuing real jo
important decisions about preparing for the future.
that can be used by the series young audience. A st
the implementation of the FCC processing guideline
currently being provided to schools and libraries a

Title of Planned Core Program #9

THE ULTIMATE CHOICE FAMILY

Regular Schedule

SATURDAYS 8-830AM (KTVX DT2-COOL TV)

Length of Program

30 minutes

bs and careers in an educational and informational
The careers and people featured are carefully sele
udy conducted by the Anneberg Public Policy Center
known ad the Three Hour Rule found that Real Life 1
cross the USA by one of the nations quality educati

Describe the educational and informational objecti’the program and how it meets the definitioCofe Programming

Eight young adults embark on an Ultimate Choice adv
a whole new world in UC Wild West. Home for this se
live cowboys. The cast is stretched to their physic
taken to the edge with other adventures off the ran
winter that helps Ultimate Choice soar to new heigh
people daily such as: the pressure to fit in, porno
perseverance, selfishness and deception in the medi

Title of Planned Core Program #10

THE ULTIMATE CHOICE FAMILY

Regular Schedule

SATURDAYS 830-9AM (KTVX DT2-COOL TV)

Length of Program

30 minutes

enture like none before as they surrender the dizzy
ason is an authentic working cattle ranch in the mo
al limits with cowboy challenges such as riding, ro
ch such as rock climbing, bicycle racing in the mou
ts. Along the way the UCW cast tackles incredibly g
graphy, drug abuse, eating disorders, date rape, vi
a.

Describe the educational and informational objectif’the program and how it meets the definitio€ofe Programming

Eight young adults embark on an Ultimate Choice adv
a whole new world in UC Wild West. Home for this se
live cowboys. The cast is stretched to their physic
taken to the edge with other adventures off the ran
winter that helps Ultimate Choice soar to new heigh
people daily such as: the pressure to fit in, porno
perseverance, selfishness and deception in the medi

Title of Planned Core Program #11

enture like none before as they surrender the dizzy
ason is an authentic working cattle ranch in the mo
al limits with cowboy challenges such as riding, ro
ch such as rock climbing, bicycle racing in the mou
ts. Along the way the UCW cast tackles incredibly g
graphy, drug abuse, eating disorders, date rape, vi
a.
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From To

13 years 16 years

format designed to help its viewers make
cted in order to present vivid impressions

of the University of Pennsylvania concerning
01 was highly educational. The series in
onal distributors.

Origination
SYNDICATED
Total Times to be Aired
13
Age of Target Audience
From To

13 years 16 years

ing pace of their regular lives and discover
untains of New Mexico, complete with real
ping, penning and mounted shooting, plus
ntains and a concluding event for the event
ripping issues that are in the face of young
olence, healthy and unhealthy relationships,

Origination
SYNDICATED
Total Times to be Aired
13
Age of Target Audience
From To

13 years 16 years

ing pace of their regular lives and discover
untains of New Mexico, complete with real
ping, penning and mounted shooting, plus
ntains and a concluding event for the event
ripping issues that are in the face of young
olence, healthy and unhealthy relationships,

Origination
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TEEN KID NEWS SYNDICATED
Regular Schedule Total Times to be Aired
SATURDAYS 9-930AM (KTVX DT2-COOL TV) 13
Length of Program Age of Target Audience
From To
30 minutes 13 years 16 years

Describe the educational and informational objectif’the program and how it meets the definitio€ofe Programming

Teen Kids News is a national 30 minute weekly progr am that is informative, educational and entertainin g. The show has been on the air since 2003,
and given how many people watch it and love it, the show will be on forever. Teen Kids News TKN highli ghts positive stories about kids doing
amazing things and helping to make the world a bett er place. In addition, the TKN reporters on the sho w report on everything that is fun or
interesting or important about our world. These sto ries range from kids who fly planes to how the deal with bullying to the best way to throw a
baseball for power, to tips on getting into college to making friends to behind the scenes with entert ainers.
Title of Planned Core Program #12 Origination
TEEN KID NEWS SYNDICATED
Regular Schedule Total Times to be Aired
SATURDAYS 930-10AM (KTVX DT2-COOL TV) 13
Length of Program Age of Target Audience
From To
30 minutes 13 years 16 years

Describe the educational and informational objectif’the program and how it meets the definitio€ofe Programming

Teen Kids News is a national 30 minute weekly progr am that is informative, educational and entertainin g. The show has been on the air since 2003,
and given how many people watch it and love it, the show will be on forever. Teen Kids News TKN highli ghts positive stories about kids doing
amazing things and helping to make the world a bett er place. In addition, the TKN reporters on the sho w report on everything that is fun or
interesting or important about our world. These sto ries range from kids who fly planes to how the deal with bullying to the best way to throw a
baseball for power, to tips on getting into college to making friends to behind the scenes with entert ainers.
15. Does the Licensee publicize the existence anditotaf the station's Children's Television ProgramgrReports (FCC 398) as required by 47 C.F.R.326(e)(11)(iii)? Y
16. Identify the licensee's children's programmingsligi.
Name Telephone Number
SHARA MEREDITH (801) 975-4580
Address E-mail Address
2175 WEST 1700 SOUTH SMEREDITH@CW30.COM
City State ZIP Code
SALT LAKE CITY uT 84104

http://licensing.fcc.gov/KidVid/public/filing/form38.face 10/6/201:



FCC Form 39¢{— Children's Television Programming Ref Pagels of 15

17. Include any other comments or information you vthetCommission to consider in evaluating your caamge with the Children's Television Act (or usis tpace for supplemental explanations). This melpde information on any other non-core educatiand informational
programming that you aired this quarter or plamitaluring the next quarter, or any existing orgused non-broadcast efforts that will enhance theeational and informational value of such prograngno children. See 47 C.F.R. §73.671, NOTES 2&nd
WILLFUL FALSE STATEMENTS MADE ON THIS FORM ARE PUNI SHABLE BY FINE AND/OR IMPRISONMENT (U.S. CODE, TITL E 18, SECTION 1001), AND/OR REVOCATION OF ANY STATION LICENSE OR CONSTRUCTION PERMIT (U.S. CODE,
TITLE 47, SECTION 312(a)(1)), AND/OR FORFEITURE (U.S. CODE, TITLE 47, SECTION 503).
| certify that the statements in this applicatioe &iue, complete, and correct to the best of nontedge and belief, and are made in good faith.
Name of Licensee Signature
NEWPORT TELEVISION LLC
Date
10/06/2011
FCC Form 39
March 2001
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