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Federal Communications Commission Approved by OMB
Washington, DC 2055 306(-075¢

FCC 398
Children's Television Programming Report

Report reflects information for the filing periodding: 03/ 31/ 2010

Call Sign Channel Numbers Community of License
" 30 (analog) City State County ZIP Code
W 48 (digital) OGDEN ur WEBER 84404

Licensee Name

HI GH PLAI NS BROADCASTI NG LI CENSE COWPANY LLC

Network Affiliation Nielsen DMA Licensee World Widé/eb Home Page Address (if applicable)

Net wor k !

ow Salt Lake Gty WAV CWB0. COM

Facility ID Previous Call Sign (if applicable) License Renewal Expiration Date
1136 KUV\B 10/ 01/ 2014

Analog Core Programming

2. State the average number of hours of Core Progragiper week broadcast by the station. See 47 C§7R671(c). 3 hours
3. (a) Does the Licensee provide information identifyiregle Core Program aired on its station, includingnaication of the target child audience, to puiiss of program guides as required by 47 C.F.R. Y
§73.673?

(b) Identify publishers who were sent information im)3(
TRI BUNE MEDI A SERVI CES, COMCAST CABLE TV, SALT LAKE TRI BUNE, DESERET NEWS, WI, FYlI TELEVISION, TV GU DE

4. Complete the following for each program that yaediduring the past three months that meets theitilefi of Core Programming. Complete chart belowvéach Core Program.

[There are no analog core program reports.]

Non-Core Educational and Informational Programming

5. Complete the following for each program that yaeaiduring the past three months that is spedgicsigned to meet the educational and informatioeeds of children ages 16 and under, but doesi@et one or
more elements of the definition of Core Programmiee 47 C.F.R. §73.671. Complete chart belowdoh edditional such educational and informatiomagpam.

[There are no analog non-core program reports.]

Sponsored Core Programming

6. List Core Programs, if any, aired by other analagians that are sponsored by the Licensee andrtéet the criteria set forth in 47 C.F.R. §73.6X1%0 indicate whether the amount of total Core Paogming broadcast
by another station increased.

[There are no analog sponsored core program broadcast reports.]

[There are no analog sponsored core program detail reports.]

Digital Core Programming

7. (a) State the average number of hours of Core Progragiper week broadcast by the station on its maignam stream.

3 hours
(b) Did the Licensee broadcast on its main digital progstream the same Children's Core Programmingd®d on its analog channel? Y
(c) If Yesto 7(b), the Licensee certifies that theresgntations and children's program informatiorvipled with respect to its analog channel apply #gueth respect to its main Y
digital program stream.
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If No to 7(c), submit as an Exhibit a StatemenEgplanation.

8. (a) State the average number of hours per week obfreethe-air digital video programming broadcastlig station on other than its main program stream. 168 hours
(b) State the average number of hours per week of Bamgramming broadcast by the station on other ilsamain program stream. See 47 C.F.R. §73.671. 3 hours
9. (a) Does the Licensee provide information identifyiragle Core Program aired on its station, includingnditation of the target child audience, to puldiss of program guides as Y

required by 47 C.F.R. §73.673?

(b) Identify publishers who were sent information i) (

TRI BUNE MEDI A SERVI CES, COMCAST CABLE TV, SALT LAKE TRI BUNE, DESERET NEWS, WI, FYl TELEVISION, TV GUI DE

10. Complete the following for each program that yaeaiduring the past three months that meets theititefi of Core Programming. Complete chart belowvéach Core Program.
Title of Digital Core Program #1 Origination
THE W NX CLUB NETWORK
Regular Schedule Total Times Aired at Regularly Scheduled Time Number of Pre-emptions
SATURDAY 7AM M 13
Length of Program Age of Target Audience E/l Symbol Used As Required
From To
30 minutes 6 years 11 years Y

Describe the educational and informational objectf/the program and how it meets the definitio€ofe Programming

The Wnx Cub: 6-11 years The Wnx Club utilizes fairies, castles, magical caverns and tineless villages as a
backdrop for com ng-of-age instruction, group problemsolving and i nportant social and enotional |essons. The
Wnx Cub adventures follow an ?ordinary? earth-girl naned Bl oom and her four best friends, Tecna, Miusa, Flora
and Stella-together known as the Wnx Cub- through their life at the Al fea Boardi ng School as they together
face the chall enges of grow ng up, navigating the pressures of school and saving the universe! A ong the way,
the girls learn that there is no such thing a ordinary when you believe in yourself. As hard-working, diligent
teenagers who care about the world, the Wnx fairies are enpowering role nodels to children.

Title of Digital Core Program #2 Origination
THE W NX CLUB NETWORK
Regular Schedule Total Times Aired at Regularly Scheduled Time Number of Pre-emptions
SATURDAY 730AM MI 13
Length of Program Age of Target Audience .
E/l Symbol Used As Required
From To

30 ninutes 6 years 11 years Y

Describe the educational and informational objectf’the program and how it meets the definitioCofe Programming

The Wnx Club: 6-11 years The Wnx Cub utilizes fairies, castles, nmgical caverns and tineless villages as a
backdrop for com ng-of-age instruction, group problemsolving and inportant social and enotional |essons. The
Wnx Cub adventures follow an ?ordinary? earth-girl nanmed Bl oom and her four best friends, Tecna, Musa, Flora
and Stell a-together known as the Wnx Club- through their Iife at the Al fea Boarding School as they together
face the chal |l enges of growi ng up, navigating the pressures of school and saving the universe! Al ong the way,
the girls learn that there is no such thing a ordinary when you believe in yourself. As hard-working, diligent
teenagers who care about the world, the Wnx fairies are enpowering role nodels to children.

Title of Digital Core Program #3 Origination
THE ULTI MATE CHO CE FAM LY SYNDI CATED
Regular Schedule Total Times Aired at Regularly Scheduled Time Number of Pre-emptions
SUNDAY 730AM MT 13
Length of Program Age of Target Audience )
E/I Symbol Used As Required
From To

30 minutes 13 years 16 years Y

Describe the educational and informational objectf’the program and how it meets the definitio€ofe Programming

Ei ght young adults enbark on an U tinate Choice adventure |ike none before as they surrender the dizzying pace
of their regular lives and discover a whole new world in UC WId Wst. Hone for this season is an authentic

working cattle ranch in the nountains of New Mexico, conplete with real |ive cowboys. The cast is stretched to
their physical limts with cowboy chall enges such as riding, roping, penning and nounted shooting, plus taken
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to the edge with other adventures off the ranch such as rock clinbing, bicycle racing in the nountains and a
concl udi ng event for the event winter that helps Utimte Choice soar to new heights. Al ong the way the UCW
cast tackles incredibly gripping issues that are in the face of young people daily such as: the pressure to
fit in, pornography, drug abuse, eating disorders, date rape, violence, healthy and unheal thy rel ati onships,
per severance, selfishness and deception in the nedia.

Title of Digital Core Program #4 Origination
AQUA KI DS SYNDI CATED
Regular Schedule Total Times Aired at Regularly Scheduled Time Number of Pre-emptions
SUNDAY 8AM MTI 13
Length of Program Age of Target Audience )
E/I Symbol Used As Required
From To

30 minutes 13 years 16 years Y

Describe the educational and informational objectf/the program and how it meets the definitio€ofe Programming

Aqua Kids is a | eading educational series that teaches kids of all ages the inportance of protecting our
nation?s aquatic environnents. This Emy Award Wnning Series strives to show kids that with a little
dedi cation and the right attitude, they have the ability to nmake a difference within their own communities.

Title of Digital Core Program #5 Origination
M SSI NG SYNDI CATED
Regular Schedule Total Times Aired at Regularly Scheduled Time Number of Pre-emptions
SUNDAY 830AM MT 13
Length of Program Age of Target Audience )
E/I Symbol Used As Required
From To
30 minutes
13 years 16 years Y

Describe the educational and informational objectf/the program and how it meets the definitio€ofe Programming

M ssing is a nationally-syndicated weekly television series featuring actual cases of nissing persons, both
children and adults, fromacross North America. Wrking with local, state and federal |aw enforcenent

agenci es, including the FBI, and m ssing person?s organizations such as The National Center for M ssing and
Expl oited Children, our goal is to provide viewers with vital facts about mi ssing individuals and to increase
publ i c awareness.

Title of Digital Core Program #6 Origination
ANl MAL RESCUE SYNDI CATED
Regular Schedule Total Times Aired at Regularly Scheduled Time Number of Pre-emptions
SUNDAY 9AM MTI 13
Length of Program Age of Target Audience )
E/I Symbol Used As Required
From To

30 ninutes 1 years 16 years Y

Describe the educational and informational objectf/the program and how it meets the definitio€ofe Programming

Ani mal Rescue is a weekly hal f-hour program showcasi ng spectacul ar rescues of all types of aninmals. The series
focuses on the dedi cated people all over the world who hel p sick, injured or abused aninals. This program al so
instructs children on the proper care of aninmals and provides safety tips on howto interact with all kinds of
creatures in the animal kingdom Aninmal Rescue is ainmed at children and fanmilies who want to | earn nore about

ani mal treatment, care and protection.

Title of Digital Core Program #7 Origination
PETS. TV SYNDI CATED
Regular Schedule Total Times Aired at Regularly Scheduled Time Number of Pre-emptions
SUNDAY 930AM MT 13
Length of Program Age of Target Audience .
E/I Symbol Used As Required
From To
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30 minutes 13 years 16 years Y
Describe the educational and informational objectf’the program and how it meets the definitioCofe Programming

Pets. TV cel ebrates the pets we |ove and the people who | ove them Pet News, Pet Care, Pet Health and Pet

Li festyl es brought to you fromthe enthusiastic and caring eyes of children. PetsTV.comis dedicated to
bringing the public news, information, entertainnent and a point of view that pronptes the health and wel fare
of companion aninmals. At PetsTV.comwe believe pets are a precious gift and that: The solution to the problem
of homel ess pets is to have mandatory | ow cost spay /neuter progranms. Every county and/or city should have a
shelter that nmeets humane standards, pronotes adoption and requires spay/neuter before adoption. We have a
duty to work to inprove the living conditions of mstreated conpanion aninmals and to rai se public awareness
about them Public officials have an obligation to pursue policy initiatives and |egislation that protect the
heal th and wel fare of conpanion animals. W strongly believe that npbst pet owners consider their pets to be an
absolute part of their famly and PetsTV.comw || endeavor to reflect the joy, |ove and benefits they provide.

11. Does the Licensee certify that at least 50% ofGbee Programming counted toward meeting the additiprogramming guideline (applied to free videogsamming aired on other than the main progranastje
did not consist of program episodes that had ajre#ed within the previous seven days either @ndtfation's main program stream or on anothereo$thtion's free digital program streams? Y

If No, submit as an Exhibit a Statement of Explamasetting forth the number of repeats in excésberepeat limit and the times and dates theoelgis involved were aired.

Non-Core Educational and Informational Programming

12. Complete the following for each program that yaediduring the past three months that is spedificisigned to meet the educational and informatioeeds of children ages 16 and under, but doemi@et one or
more elements of the definition of Core Programmiee 47 C.F.R. §73.671. Complete chart belowdohadditional such educational and informatiorgpm.

[There are no digital non-core program reports.]

Sponsored Core Programming

13. List Core Programs, if any, aired by other statithveg are sponsored by the Licensee and that imeetiteria set forth in 47 C.F.R. §73.671. Alsdidate whether the amount of total Core Programrhimgdcast by
another station increased.

[There are no digital sponsored core program broadcast reports.]

[There are no digital sponsored core program detail reports.]

Other Matters

14. Complete the following for each analog and digitalgram that you plan to air for the next quarat meets the definition of Core Programming. Catepthart below for each Core Program, identifyimgther it is to
be broadcast on the station's analog or digitahicakor both channels.

Title of Planned Core Program #1 Origination
THE W NX CLUB NETWORK
Regular Schedule Total Times to be Aired
SATURDAY 7AM Mr 3
Length of Program Age of Target Audience
From To
30 minutes 6 years 11 years

Describe the educational and informational objectf’the program and how it meets the definitioCofe Programming

The Wnx Cub utilizes fairies, castles, magical caverns and tineless villages as a backdrop for com ng-of - age
instruction, group problemsolving and inportant social and enotional |essons. The Wnx Cub adventures follow
an ?ordinary? earth-girl named Bl oom and her four best friends, Tecna, Misa, Flora and Stella-together known
as the Wnx Club- through their Ilife at the Al fea Boarding School as they together face the challenges of

growi ng up, navigating the pressures of school and saving the universe! Along the way, the girls learn that
there is no such thing a ordinary when you believe in yourself. As hard-working, diligent teenagers who care
about the world, the Wnx fairies are enpowering role nodels to children.

Title of Planned Core Program #2 Origination

MAG CAL DoReM NETWORK

Regular Schedule Total Times to be Aired
SATURDAY 7AM Mr 10
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Length of Program Age of Target Audience

From To

30 minutes 3 years 7 years

Describe the educational and informational objectf/the program and how it meets the definitio€ofe Programming

A magi cal, nusical odyssey through the secret world of witches-in-training, Magical DoReM is the story of
three 3rd graders and best friends who-arned with the power of music and the desire to nake the world a better
pl ace-enmbark on a journey to become full-fledged witches. These Wtchlings, as they are known in the
Lunaverse, nust go through eight stages of apprenticeship which take them on endl ess adventures and introduce
themto a cast of colorful characters. The series was produced with the primary purpose of educating and
inform ng children ages 3-7 through entertaining and engagi ng progranm ng. The characters, storylines and
recurring themes of the series represent a broad range of issues, information and tools that are identifiable
and neani ngful to both boys and girls.

Title of Planned Core Program #3 Origination
THE W NX CLUB NETWORK
Regular Schedule Total Times to be Aired
SATURDAY 730AM MI 13
Length of Program Age of Target Audience
From To
30 mnutes 6 years 11 years

Describe the educational and informational objectf/the program and how it meets the definitio€ofe Programming

The Wnx Cub utilizes fairies, castles, magical caverns and tineless villages as a backdrop for com ng-of - age
instruction, group problemsolving and inportant social and emotional |essons. The Wnx C ub adventures follow
an ?ordinary? earth-girl named Bl oom and her four best friends, Tecna, Misa, Flora and Stella-together known
as the Wnx Club- through their Ilife at the Al fea Boarding School as they together face the challenges of

growi ng up, navigating the pressures of school and saving the universe! Along the way, the girls learn that
there is no such thing a ordinary when you believe in yourself. As hard-working, diligent teenagers who care
about the world, the Wnx fairies are enpowering role nodels to children.

Title of Planned Core Program #4 Origination
THE ULTI MATE CHO CE FAM LY SYNDI CATED
Regular Schedule Total Times to be Aired
SUNDAY 730AM MT 13
Length of Program Age of Target Audience
From To
30 minutes 13 years 16 years

Describe the educational and informational objectf’the program and how it meets the definitioCofe Programming

Ei ght young adults embark on an U tinmate Choice adventure |ike none before as they surrender the dizzying pace
of their regular lives and discover a whole new world in UC WIld West. Hone for this season is an authentic
working cattle ranch in the nountains of New Mexico, conplete with real |ive cowboys. The cast is stretched to
their physical limts with cowboy chall enges such as riding, roping, penning and nounted shooting, plus taken
to the edge with other adventures off the ranch such as rock clinbing, bicycle racing in the nountains and a
concluding event for the event winter that helps Utinmate Choice soar to new heights. Along the way the UCW
cast tackles incredibly gripping issues that are in the face of young people daily such as: the pressure to
fit in, pornography, drug abuse, eating disorders, date rape, violence, healthy and unheal thy rel ationships,
perseverance, selfishness and deception in the nedia.

Title of Planned Core Program #5 Origination
AQUA KI DS SYNDI CATED
Regular Schedule Total Times to be Aired
SUNDAY 8AM MT 13
Length of Program Age of Target Audience
From To
30 minutes 13 years 16 years

Describe the educational and informational objectf’the program and how it meets the definitioCofe Programming
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Aqua Kids is a | eading educational series that teaches kids of all ages the inportance of protecting our
nation?s aquatic environnents. This Emy Award Wnning Series strives to show kids that with a little
dedication and the right attitude, they have the ability to make a difference within their own comrunities

Title of Planned Core Program #6 Origination
M SSI NG SYNDI CATED
Regular Schedule Total Times to be Aired
SUNDAY 830AM Mr 13
Length of Program Age of Target Audience
From To
30 mnutes 13 years 16 years

Describe the educational and informational objectf’the program and how it meets the definitioCofe Programming

M ssing is a nationally-syndicated weekly tel evision series featuring actual cases of nissing persons, both
children and adults, fromacross North Arerica. Working with local, state and federal |aw enforcenent

agenci es, including the FBI, and mi ssing person?s organizations such as The National Center for M ssing and
Expl oited Children, our goal is to provide viewers with vital facts about m ssing individuals and to increase
public awareness

Title of Planned Core Program #7 Origination
ANI MAL RESCUE SYNDI CATED
Regular Schedule Total Times to be Aired
SUNDAY 9AM MI 13
Length of Program Age of Target Audience
From To
30 mnutes 1 years 16 years

Describe the educational and informational objectf’the program and how it meets the definitioCofe Programming

Ani mal Rescue is a weekly hal f-hour program showcasi ng spectacul ar rescues of all types of animals. The series
focuses on the dedicated people all over the world who help sick, injured or abused animals. This program al so
instructs children on the proper care of aninals and provides safety tips on howto interact with all kinds of
creatures in the animal kingdom Aninmal Rescue is ainmed at children and fanmilies who want to | earn nore about
animal treatnment, care and protection

Title of Planned Core Program #8 Origination
PETS. TV SYNDI CATED
Regular Schedule Total Times to be Aired
SUNDAY 930AM Mr 13
Length of Program Age of Target Audience
From To
30 mnutes 13 years 16 years

Describe the educational and informational objectf/the program and how it meets the definitio€ofe Programming

Pets. TV cel ebrates the pets we |ove and the people who |ove them Pet News, Pet Care, Pet Health and Pet

Li festyles brought to you fromthe enthusiastic and caring eyes of children. PetsTV.comis dedicated to
bringing the public news, information, entertainment and a point of view that pronotes the health and wel fare
of conpanion animals. At PetsTV.comwe believe pets are a precious gift and that: The solution to the problem
of honel ess pets is to have mandatory | ow cost spay /neuter prograns. Every county and/or city should have a
shelter that neets humane standards, pronotes adoption and requires spay/ neuter before adoption. W have a
duty to work to inprove the living conditions of mistreated conpanion animals and to raise public awareness
about them Public officials have an obligation to pursue policy initiatives and |egislation that protect the
health and wel fare of conpanion aninals. W strongly believe that nbpst pet owners consider their pets to be an
absolute part of their famly and PetsTV.comw || endeavor to reflect the joy, |ove and benefits they provide

15. Does the Licensee publicize the existence anditotaf the station's Children's Television PrograngrReports (FCC 398) as required by 47 C.F.R.325(e)(11)(iii)? Y
16. Identify the licensee's children's programmingsligi.
Name Telephone Number
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SHARA MEREDI TH (801) 975-4580
Address E-mail Address
2175 WEST 1700 SCOUTH SMEREDI TH@CWB0. COM
city State ZIP Code
SALT LAKE CITY ur 84104
17. Include any other comments or information you vtatCommission to consider in evaluating your céangie with the Children's Television Act (or usis thpace for supplemental explanations). This melyile

information on any other non-core educational arfidrimational programming that you aired this quaoteplan to air during the next quarter, or anisgmg or proposed non-broadcast efforts that eitance the
educational and informational value of such programg to children. See 47 C.F.R. §73.671, NOTES®&n

WILLFUL FALSE STATEMENTS MADE ON THIS FORM ARE PUNI SHABLE BY FINE AND/OR IMPRISONMENT (U.S. CODE, TITL E 18, SECTION 1001), AND/OR REVOCATION OF ANY
STATION LICENSE OR CONSTRUCTION PERMIT (U.S. CODE, TITLE 47, SECTION 312(a)(1)), AND/OR FORFEITURE (U.S. CODE, TITLE 47, SECTION 503).

| certify that the statements in this applicatioe tiue, complete, and correct to the best of nonkedge and belief, and are made in good faith.

Name of Licensee Signature

H GH PLAI NS BROADCASTI NG LI CENSE COVPANY LLC

Date

04/ 08/ 2010

FCC Form 398
March 2001
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